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Strategic Narratives, Public Opinion and War
Winning domestic support for the Afghan War
Routledge This volume explores the way governments endeavoured to build and maintain public support for the war in Afghanistan, combining new insights on the eﬀects of strategic narratives with an exhaustive series of case studies. In contemporary wars, with public opinion impacting heavily on
outcomes, strategic narratives provide a grid for interpreting the why, what and how of the conﬂict. This book asks how public support for the deployment of military troops to Afghanistan was garnered, sustained or lost in thirteen contributing nations. Public attitudes in the US, Canada, Australia and
Europe towards the use of military force were greatly shaped by the cohesiveness and content of the strategic narratives employed by national policy-makers. Assessing the ability of countries to craft a successful strategic narrative, the book addresses the following key areas: 1) how governments
employ strategic narratives to gain public support; 2) how strategic narratives develop during the course of the conﬂict; 3) how these narratives are disseminated, framed and perceived through various media outlets; 4) how domestic audiences respond to strategic narratives; 5) how this interplay is
conditioned by both events on the ground, in Afghanistan, and by structural elements of the domestic political systems. This book will be of much interest to students of international intervention, foreign policy, political communication, international security, strategic studies and IR in general.

Japanese Public Opinion and the War on Terrorism
Springer In this volume the contributors argue that the events of 9-11 and the subsequent "war on terrorism" have had big implications for Japan. These events have called into question the assumptions and limits of Japan's war-renouncing constitution.

Strategic Narratives, Public Opinion and War
Winning Domestic Support for the Afghan War
This volume explores the way governments endeavoured to build and maintain public support for the war in Afghanistan, combining new insights on the eﬀects of strategic narratives with an exhaustive series of case studies. In contemporary wars, with public opinion impacting heavily on outcomes,
strategic narratives provide a grid for interpreting the why, whatand howof the conﬂict. This book asks how public support for the deployment of military troops to Afghanistan was garnered, sustained or lost in thirteen contributing nations. Public attitudes in the US, Canada, Australia and Europe
towards the use of military force were greatly shaped by the cohesiveness and content of the strategic narratives employed by national policy-makers. Assessing the ability of countries to craft a successful strategic narrative, the book addresses the following key areas: 1) how governments employ
strategic narratives to gain public support; 2) how strategic narratives develop during the course of the conﬂict; 3) how these narratives are disseminated, framed and perceived through various media outlets; 4) how domestic audiences respond to strategic narratives; 5) how this interplay is
conditioned by both events on the ground, in Afghanistan, and by structural elements of the domestic political systems. This book will be of much interest to students of international intervention, foreign policy, political communication, international security, strategic studies and IR in general.

English Public Opinion and the American Civil War
Boydell & Brewer A study of the development of English opinion on the American Civil War, paying special attention to the issues of slavery, neutral rights, democracy, republicanism, trade and propaganda - a new interpretation.

American Public Opinion on the Iraq War
University of Michigan Press Shifts in public opinion have had an impact on U.S. foreign policy

The Tet Oﬀensive
Politics, War, and Public Opinion
Rowman & Littleﬁeld On January 30, 1968 approximately 84,000 North Vietnamese Army and National Liberation Front forces launched nearly simultaneous attacks against over 100 cities and military installations in South Vietnam. The well-coordinated urban attacks came during the most sacred of
Vietnamese holidays and caught American commanders by surprise. The results of the Tet Oﬀensive were monumental, tens of thousands were killed and many more wounded. But its importance goes far beyond its military outcome to the powerful political, psychological, and economic impact in the
United States. In this new work, historian David F. Schmitz analyzes what is arguably the most important event in the history of the Vietnam conﬂict. Schmitz situates the Tet Oﬀensive in the context of American foreign policy and the state of the war up to 1968 while carefully considering the impact of
the media on American public opinion. Through his up-to-date analysis of recently available sources, Schmitz works to dispel myths and clarify the central debates surrounding this pivotal event that brought an end to American escalation of the war and led to LBJ's decision to withdraw from the
presidential race.

Lincoln and the Power of the Press
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Simon and Schuster Examines Abraham Lincoln's relationship with the press, arguing that he used such intimidation and manipulation techniques as closing down dissenting newspapers, pampering favoring newspaper men, and physically moving oﬃcial telegraph lines.

In Time of War
Understanding American Public Opinion from World War II to Iraq
University of Chicago Press From World War II to the war in Iraq, periods of international conﬂict seem like unique moments in U.S. political history—but when it comes to public opinion, they are not. To make this groundbreaking revelation, In Time of War explodes conventional wisdom about American
reactions to World War II, as well as the more recent conﬂicts in Korea, Vietnam, the Gulf, Afghanistan, and Iraq. Adam Berinsky argues that public response to these crises has been shaped less by their deﬁning characteristics—such as what they cost in lives and resources—than by the same political
interests and group aﬃliations that inﬂuence our ideas about domestic issues. With the help of World War II–era survey data that had gone virtually untouched for the past sixty years, Berinsky begins by disproving the myth of “the good war” that Americans all fell in line to support after the Japanese
bombed Pearl Harbor. The attack, he reveals, did not signiﬁcantly alter public opinion but merely punctuated interventionist sentiment that had already risen in response to the ways that political leaders at home had framed the ﬁghting abroad. Weaving his ﬁndings into the ﬁrst general theory of the
factors that shape American wartime opinion, Berinsky also sheds new light on our reactions to other crises. He shows, for example, that our attitudes toward restricted civil liberties during Vietnam and after 9/11 stemmed from the same kinds of judgments we make during times of peace. With Iraq and
Afghanistan now competing for attention with urgent issues within the United States, In Time of War oﬀers a timely reminder of the full extent to which foreign and domestic politics profoundly inﬂuence—and ultimately illuminate—each other.

Framing War
Public Opinion and Decision-Making in Comparative Perspective
Routledge Most research on framing has focused on media and elite frames: the ways that the mass media and politicians present information about issues and events to the public. Until now, the process by which citizens’ opinions may aﬀect the initial frame-building process has been largely ignored.
The two-way ﬂow of inﬂuence between public opinion and decision-makers has been analyzed more from a top-down than a bottom-up perspective. Olmastroni addresses this issue by introducing a cyclical model of framing. Additionally, most empirical studies on media framing have centered on the
United States. Olmastroni’s text seeks to overcome this limitation of prior research by examining diﬀerent types of framing in three diﬀerent countries. Framing War uses the recent war on Iraq as a case study, focusing on the elite and media framing of this event in order to examine the interaction
between the political elite and the mass public in three Western democracies—France, Italy, and the US—during the early and on-going stages of the military crisis. The book analyzes whether and, potentially, the extent to which decision-makers tracked and responded to public opinion in presenting
their foreign policy choices. It examines the strategies and approaches that governments potentially adopted to inﬂuence public opinion towards either the need for or the lack of need for a military intervention. By representing the framing paradigm as a cycle, Olmastroni shows how each actor within
the system (i.e., government and other elites, news media, and public opinion) is linked to the others and contributes to the ﬁnal representation of an issue. In contrast with other theoretical perspectives of framing, this book states that the framing inﬂuence does not only proceed from the government
to the public, but it often moves at the same level of the system, with each actor playing diﬀerent roles. Olmastroni’s insights on framing are signiﬁcant for researchers in international relations, political communication, public opinion, comparative politics, and political psychology, as well as policy
analysts, journalists, and commentators.

Public Opinion in War and Peace
The Inﬂuence of Public Opinion on Post-Cold War US Military Interventions
Palgrave Macmillan Is the American president free to wage a war? What is his leeway with respect to public opinion? The book explores these and other essential questions in understanding post—Cold War and post-9/11 conﬂicts: interventions characterized by their long duration in distant countries
with unclear strategic interests. If public opinion often initially tolerates the President embarking on a military intervention, that support is diﬃcult to maintain in the long term when the troops are on the battleﬁeld and victory appears improbable. In order to maintain public support as long as possible
for foreign interventions, the United States often adapts military strategy and tactics to the detriment of the desired objectives. As a result, and contrary to the predominant literature, this qualitative study argues that public opinion has major impact on military interventions.

Public Opinion & International Intervention
Lessons from the Iraq War
Potomac Books, Inc. The role of public opinion in nations' decisions to join or withdraw from the war in Iraq

War, Presidents, and Public Opinion
Taken by Storm
The Media, Public Opinion, and U.S. Foreign Policy in the Gulf War
University of Chicago Press American politics and political economy series.

War, Public Opinion and Policy in Britain, France and the Netherlands, 1785-1815
Springer This book oﬀers a detailed investigation of the inﬂuence of public opinion and national identity on the foreign policies of France, Britain and the Netherlands in the late eighteenth and early nineteenth centuries. The quarter-century of upheaval and warfare in Europe between the outbreak of
the French Revolution and fall of Napoleon saw important developments in understandings of nation, public, and popular sovereignty, which spilled over into how people viewed their governments—and how governments viewed their people. By investigating the ideas and impulses behind Dutch, French
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and British foreign policy in a comparative context across a range of royal, revolutionary and republican regimes, this book oﬀers new insights into the importance of public opinion and national identities to international relations at the end of the long eighteenth century.

Strategic Narratives
Communication Power and the New World Order
Routledge Communication is central to how we understand international aﬀairs. Political leaders, diplomats, and citizens recognize that communication shapes global politics. This has only been ampliﬁed in a new media environment characterized by Internet access to information, social media, and the
transformation of who can communicate and how. Soft power, public diplomacy 2.0, network power – scholars and policymakers are concerned with understanding what is happening. This book is the ﬁrst to develop a systematic framework to understand how political actors seek to shape order through
narrative projection in this new environment. To explain the changing world order – the rise of the BRICS, the dilemmas of climate change, poverty and terrorism, the intractability of conﬂict – the authors explore how actors form and project narratives and how third parties interpret and interact with
these narratives. The concept of strategic narrative draws together the most salient of international relations concepts, including the links between power and ideas; international and domestic; and state and non-state actors. The book is anchored around four themes: order, actors, uncertainty, and
contestation. Through these, Strategic Narratives shows both the possibilities and the limits of communication and power, and makes an important contribution to theorizing and studying empirically contemporary international relations. International Studies Association: International Communication
Best Book Award

Public Opinion, Legitimacy and Tony Blair’s War in Iraq
Routledge In the wake of the publication of the Chilcot report, this book reinterprets the relationship between British public opinion and the Blair government’s decision-making in the run-up to the 2003 invasion of Iraq. It highlights how the government won the parliamentary vote and got its war, but
never won the argument that it was the right thing to do. Understanding how, why and with what consequences Britain wound up in this position means understanding better both this speciﬁc case and the wider issue of how democratic publics inﬂuence foreign policy processes. Taking an innovative
constructivist approach to understanding how public actors potentially inﬂuence foreign policy, Strong frames the debate about Iraq as a contest over legitimacy among active public actors, breaking it down into four constituent elements covering the necessity, legality and morality of war, and the
government’s authority. The book presents a detailed empirical account of the British public debate before the invasion of Iraq based on the rigorous interrogation of thousands of primary sources, employing both quantitative and qualitative content analysis methods to interpret the shape of debate
between January 2002 and March 2003. Also contributing to the wider foreign policy analysis literature, the book investigates the domestic politics of foreign policy decision-making, and particularly the inﬂuence public opinion exerts; considers the domestic structural determinants of foreign policy
decision-making; and studies the ethics of foreign policy decision-making, and the legitimate use of force. It will be of great use to students and scholars of foreign policy analysis, as well as those interested in legitimacy in international conﬂict, British foreign policy, the Iraq War and the role of public
opinion in conﬂict situations.

Value War
Public Opinion and the Politics of Gay Rights
Rowman & Littleﬁeld In Value War, Paul R. Brewer looks at how the public debate about gay rights has shaped public opinion and conversely how public opinion has shaped the public debate about gay rights.

British Public Opinion on Foreign and Defence Policy
1945-2017
Routledge This book provides a long-term perspective on the opinions of the British public on foreign and defence policy in the post-war era. Thematically wide-ranging, it looks at the broader role of foreign and defence policy in British politics and elections, public opinion towards Britain’s key
international relationships and alliances (the United States, NATO, the EU and the Commonwealth), and public opinion towards the projection of ‘soft power’ (overseas aid) and ‘hard power’ (defence spending, nuclear weapons and military intervention). Assessing the main areas of change and
continuity in the public’s views, it also pays close attention to the dividing lines in wider society over foreign and defence policy. Analysing an extensive range of surveys and opinion polls, the book situates the analysis in the wider context of Britain’s changing foreign policy role and priorities in the postwar era, as well as linking public opinion with the politics of British external policy – the post-war consensus on Britain’s overseas role, historical and contemporary areas of inter-party debate, and enduring intra-party divides. This text will be of key interest to scholars and students of British politics,
European politics, foreign policy analysis, public opinion, defence and security studies and more broadly to comparative politics and international relations.

British Public Opinion and the Abyssinian War, 1935-6
Temple Smith

Selling the Korean War
Propaganda, Politics, and Public Opinion in the United States, 1950-1953
Oxford University Press How presidents spark and sustain support for wars remains an enduring and signiﬁcant problem. Korea was the ﬁrst limited war the U.S. experienced in the contemporary period - the ﬁrst recent war fought for something less than total victory. In Selling the Korean War , Steven
Casey explores how President Truman and then Eisenhower tried to sell it to the American public. Based on a massive array of primary sources, Casey subtly explores the government's selling activities from all angles. He looks at the halting and sometimes chaotic eﬀorts of Harry Truman and Dean
Acheson, Dwight Eisenhower and John Foster Dulles. He examines the relationships that they and their subordinates developed with a host of other institutions, from Congress and the press to Hollywood and labor. And he assesses the complex and fraught interactions between the military and war
correspondents in the battleﬁeld theater itself. From high politics to bitter media spats, Casey guides the reader through the domestic debates of this messy, costly war. He highlights the actions and calculations of colorful ﬁgures, including Senators Robert Taft and JHoseph McCarthy, and General
Douglas MacArthur. He details how the culture and work routines of Congress and the media inﬂuenced political tactics and daily news stories. And he explores how diﬀerent phases of the war threw up diﬀerent problems - from the initial disasters in the summer of 1950 to the giddy prospects of victory
in October 1950, from the massive defeats in the wake of China's massive intervention to the lengthy period of stalemate ﬁghting in 1952 and 1953.
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Policy and Opinion in the Gulf War
University of Chicago Press The Persian Gulf crisis may well have been the most extensively polled episode in U.S. history as President Bush, his opponents, and even Saddam Hussein appealed to, and tried to inﬂuence, public opinion. As well documented as this phenomenon was, it remains largely
unexplained. John Mueller provides an account of the complex relationship between American policy and public opinion during the Gulf crisis. Mueller analyzes key issues: the actual shallowness of public support for war; the eﬀect of public opinion on the media (rather than the other way around); the
use and misuse of polls by policy makers; the American popular focus on Hussein's ouster as a central purpose of the War; and the War's short-lived impact on voting. Of particular interest is Mueller's conclusion that Bush succeeded in leading the country to war by increasingly convincing the public that
it was inevitable, rather than right or wise. Throughout, Mueller, author of War, Presidents, and Public Opinion, an analysis of public opinion during the Korean and Vietnam wars, places this analysis of the Gulf crisis in a broad political and military context, making comparisons to wars in Panama,
Vietnam, Korea, and the Falklands, as well as to World War II and even the War of 1812. The book also collects nearly 300 tables charting public opinion through the Gulf crisis, making Policy and Opinion in the Gulf War an essential reference for anyone interested in recent American politics, foreign
policy, public opinion, and survey research.

Selling the Korean War
Propaganda, Politics, and Public Opinion in the United States, 1950-1953
Oxford University Press on Demand The Korean War occupies a unique place in American history and foreign policy. Because it followed closely after World War II and ushered in a new era of military action as the ﬁrst hot conﬂict of the cold war, the Korean War was marketed as an entirely new kind of
military campaign. But how were the war-weary American people convinced that the limited objectives of the Korean War were of paramount importance to the nation?In this ground-breaking book, Steven Casey deftly analyzes the Truman and Eisenhower administrations' determined eﬀorts to shape
public discourse about the war, inﬂuence media coverage of the conﬂict, and gain political support for their overall approach to waging the Cold War, while also trying to avoid inciting a hysteria that would make it diﬃcult to localize the conﬂict. The ﬁrst in-depth study of Truman's and Eisenhower's
eﬀorts to garner and sustain support for the war, Selling the Korean War weaves a lucid tale of the interactions between the president and government oﬃcials, journalists, and public opinion that ultimately produced the twentieth century concept of limited war.It has been popularly thought that the
public is instinctively hostile towards any war fought for less than total victory, but Casey shows that limited wars place major constraints on what the government can say and do. He also demonstrates how the Truman administration skillfully rededicated and redeﬁned the war as it dragged on with
mounting casualties. Using a rich array of previously untapped archival resources--including oﬃcial government documents, and the papers of leading congressmen, newspaper editors, and war correspondents--Casey's work promises to be the deﬁnitive word on the relationship between presidents and
public opinion during America's "forgotten war."

How Nations See Each Other
A Study in Public Opinion
Westport, Conn. : Greenwood Press

Public Opinion
Free Press In Public Opinion, what is widely considered the most inﬂuential book ever written by Walter Lippmann, the late journalist and social critic provides a fundamental treatise on the nature of human information and communication. Public Opinion is Walter Lippmann's is of enduring signiﬁcance
for communications scholars, historians, sociologists, and political scientists.

Gender, War, and World Order
A Study of Public Opinion
Cornell University Press Motivated by the lack of scholarly understanding of the substantial gender diﬀerence in attitudes toward the use of military force, Richard C. Eichenberg has mined a massive data set of public opinion surveys to draw new and important conclusions. By analyzing hundreds of
such surveys across more than sixty countries, Gender, War, and World Order oﬀers researchers raw data, multiple hypotheses, and three major ﬁndings. Eichenberg poses three questions of the data: Are there signiﬁcant diﬀerences in the opinions of men and women on issues of national security?
What diﬀerences can be discerned across issues, culture, and time? And what are the theoretical and political implications of these attitudinal diﬀerences? Within this framework, Gender, War, and World Order compares gender diﬀerence on military power, balance of power, alliances, international
institutions, the acceptability of war, defense spending, defense/welfare compromises, and torture. Eichenberg concludes that the centrality of military force, violence, and war is the single most important variable aﬀecting gender diﬀerence; that the magnitude of gender diﬀerence on security issues
correlates with the economic development and level of gender equality in a society; and that the country with the most consistent gender polarization across the widest range of issues is the United States.

Projections of Power
Framing News, Public Opinion, and U.S. Foreign Policy
University of Chicago Press To succeed in foreign policy, U.S. presidents have to sell their versions or framings of political events to the news media and to the public. But since the end of the Cold War, journalists have increasingly resisted presidential views, even oﬀering their own spin on events. What,
then, determines whether the media will accept or reject the White House perspective? And what consequences does this new media environment have for policymaking and public opinion? To answer these questions, Robert M. Entman develops a powerful new model of how media framing works—a
model that allows him to explain why the media cheered American victories over small-time dictators in Grenada and Panama but barely noticed the success of far more diﬃcult missions in Haiti and Kosovo. Discussing the practical implications of his model, Entman also suggests ways to more
eﬀectively encourage the exchange of ideas between the government and the media and between the media and the public. His book will be an essential guide for political scientists, students of the media, and anyone interested in the increasingly inﬂuential role of the media in foreign policy.

Public Opinion and the War in Vietnam
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War, Presidents, and Public Opinion
University Press of Amer Originally published in 1973 by John Wiley & Sons, this volume presents a rigorous analysis of public opinion on the wars in Korea and Vietnam, and on the Presidents who led us during those conﬂicts. Shows how polling results are often misused, and develops many
unconventional conclusions.

The Oxford Handbook of American Public Opinion and the Media
OUP Oxford With engaging new contributions from the major ﬁgures in the ﬁelds of the media and public opinion The Oxford Handbook of American Public Opinion and the Media is a key point of reference for anyone working in American politics today.

Soft News Goes to War
Public Opinion and American Foreign Policy in the New Media Age
Princeton University Press The American public has consistently declared itself less concerned with foreign aﬀairs in the post-Cold War era, even after 9/11, than at any time since World War II. How can it be, then, that public attentiveness to U.S. foreign policy crises has increased? This book represents
the ﬁrst systematic attempt to explain this apparent paradox. Matthew Baum argues that the answer lies in changes to television's presentation of political information. In so doing he develops a compelling "byproduct" theory of information consumption. The information revolution has fundamentally
changed the way the mass media, especially television, covers foreign policy. Traditional news has been repackaged into numerous entertainment-oriented news programs and talk shows. By transforming political issues involving scandal or violence (especially attacks against America) into
entertainment, the "soft news" media have actually captured more viewers who will now follow news about foreign crises, due to its entertainment value, even if they remain uninterested in foreign policy. Baum rigorously tests his theory through content analyses of traditional and soft news media
coverage of various post-WWII U.S. foreign crises and statistical analyses of public opinion surveys. The results hold key implications for the future of American politics and foreign policy. For instance, watching soft news reinforces isolationism among many inattentive Americans. Scholars, political
analysts, and even politicians have tended to ignore the soft news media and politically disengaged citizens. But, as this well-written book cogently demonstrates, soft news viewers represent a largely untapped reservoir of unusually persuadable voters.

Public Opinion in Britain-a Survey on the War in Vietnam
When Media Goes to War
Hegemonic Discourse, Public Opinion, and the Limits of Dissent
NYU Press In this fresh and provocative book, Anthony DiMaggio uses the war in Iraq and the United States confrontations with Iran as his touchstones to probe the sometimes ﬁne line between news and propaganda. Using Antonio Gramsci’s concept of hegemony and drawing upon the seminal works of
Noam Chomsky, Edward Herman, and Robert McChesney, DiMaggio combines a rigorousempirical analysis and clear, lucid prose to enlighten readers about issues essential to the struggle for a critical media and a functioning democracy. If, as DiMaggio shows, our newspapers and television news
programs play a decisive role in determining what we think, and if, as he demonstrates convincingly, what the media give us is largely propaganda that supports an oppressive and undemocratic status quo, then it is incumbent upon us to make sure that they are responsive to the majority and not just
the powerful and privileged few.

Public Opinion and American Foreign Policy
University of Michigan Press Explores the role of public opinion in the conduct of foreign relations.

New Directions in Public Opinion
Routledge The 2016 elections called into question the accuracy of public opinion polling while tapping into new streams of public opinion more widely. The third edition of this well-established text addresses these questions and adds new perspectives to its authoritative line-up. The hallmark of this book
is making cutting-edge research accessible and understandable to students and general readers. Here we see a variety of disciplinary approaches to public opinion reﬂected including psychology, economics, sociology, and biology in addition to political science. An emphasis on race, gender, and new
media puts the elections of 2016 into context and prepares students to look ahead to 2020 and beyond. New to the third edition: • Includes 2016 election results and their implications for public opinion polling going forward. • Three new chapters have been added on racializing politics, worldview
politics, and the modern information environment. • New authors include Shanto Iyengar, Michael Tesler, Vladimir E. Medenica, Erin Cikanek, Danna Young, Jennifer Jerit, and Jake Haselswerdt.

World War II and American Racial Politics
Cambridge University Press Examines the myriad consequences of World War II for racial attitudes and the presidential response to civil rights.

Stalemate
U.S. Public Opinion of the War in Vietnam
Vietnam War During the Vietnam War the US had superior ﬁrepower and mobility. However, the Communist forces were prepared to accept great losses, while the US population was becoming increasingly disaﬀected by the rising casualty rate of their own forces, and the growing credibility gap
between what they were being told by their government and what the media was reporting from South Vietnam. Each title in this series contains color photos throughout, and back matter including: an index, further reading lists for books and internet resources, and a timeline. Key Icons appear
throughout the books in this series in an eﬀort to encourage library readers to build knowledge, gain awareness, explore possibilities and expand their viewpoints through our content rich non-ﬁction books. Key Icons in this series are as follows: Words to Understand are shown at the front of each
chapter with deﬁnitions. These words are set in boldfaced type in that chapter, so that readers are able to reference back to the deﬁnitions--building their vocabulary and enhancing their reading comprehension. Sidebars are highlighted graphics with content rich material within that allows readers to
build knowledge and broaden their perspectives by weaving together additional information to provide realistic and holistic perspectives. Educational Videos are oﬀered at the end of each book through the use of a QR code, that when scanned, takes the student to an online video showing a video
relating to The Vietnam War. This gives the readers additional content to supplement the text. Text Dependent Questions are placed at the end of each chapter. They challenge the readers comprehension of the chapter they have just read, while sending the reader back to the text for more careful
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attention to the evidence presented there. Resear

Public Opinion and the War in Vietnam Study, 1966
New Directions in Public Opinion
Routledge The ﬁeld of public opinion is one of the most diverse in political science. Over the last 60 years, scholars have drawn upon the disciplines of psychology, economics, sociology, and even biology to learn how ordinary people come to understand the complicated business of politics. But much of
the path-breaking research in the ﬁeld of public opinion is published in journals, taking up fairly narrow questions one at a time and often requiring advanced statistical knowledge to understand these ﬁndings. As a result, the study of public opinion can seem confusing and incoherent to undergraduates.
To engage undergraduate students in this area, a new type of textbook is required. The second edition of New Directions in Public Opinion brings together leading scholars to provide an accessible and coherent overview of the current state of the ﬁeld of public opinion. Each chapter provides a general
overview of topics that are at the cutting edge of study as well as well-established cornerstones of the ﬁeld. Each contributor has made substantive revisions to their chapters, and three chapters have been added on genetics and biology, immigration, and political extremism and the Tea Party. Suitable
for use as a main textbook or in tandem with a lengthier survey, this book comprehensively covers the topics of public opinion research and pushes students further to explore critical topics in contemporary politics.

Cautious Crusade
Franklin D. Roosevelt, American Public Opinion, and the War Against Nazi Germany
Oxford University Press on Demand This title explores how Americans viewed Nazi Germany during World War II, the extent to which the public opposed the president's vision for planning both Germany's defeat and future, and how opinion and policy interacted as the Roosevelt administration grappled
with various aspects of the German problem during this period.
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